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Marketing case
I believe options 3 and 5 (town’s mayor and Alex Green) are the most suitable options to help the shelter’s NPO course make it known to the people. Since the shelter is a local initiative to protect animals, not a national or international level activity or event, celebrities like Clooney or Sean Penn would hardly show interest in lending it a name. Additionally, such stars would be expensive to hire. Also, such high profile celebrities may not be available for such a local task because of their fame. They would most likely want to be associated with international affairs because of their caliber. Since the shelter is local, Clooney and Sean Penn are not viable to approach. The other person who is not a suitable candidate is the shelter’s chief. He/she is not the right person because it would make no sense to use him given he is already one of the staff there.  Concerning the state representative, there might be availability issues with him owing to his /her busy schedule. He might be committed to other tasks, which are his main line of duty. Although the people well know him, he might be engaged in other responsibilities that would make it difficult to become a suitable candidate. 
The local mayor is one of the best options to go for. This is because he is well known by the local people and is also likely to give consent.  Alex Green is also a good option because apart from being successful, he is well known locally, is familiar with local affairs. It is also likely that Alex Green would also donate something for the shelter, given his philanthropic interests and his attachment with the local community and its affairs. Green has a history of donating money to local charities, and there is a high chance of him giving to the shelter. 

